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Toastmasters International  
LinkedIn Step-by-Step Guide

LinkedIn requirements to add a company page 
1.	 You must have a personal LinkedIn account; if you do not have a personal LinkedIn page and need assistance,  

please contact socialmedia@toastmasters.org.
2.	 The personal profile must be at least seven days old.
3.	 The personal profile must have connections before the business page is created. 

Create and add a company page
1.	 From your profile page—click the “Work” tab in the upper right corner; then click “Create a Company Page +”.

mailto:socialmedia%40toastmasters.org?subject=
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2.	 Select the “Small business” option under “Create a LinkedIn Page”.

3.	 Follow the prompts and enter your District information; follow the format in the screen shot below:
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4.	 �Visit the Toastmasters Resource Library at www.toastmasters.org/resources/brand-portal/design-elements and 
select the color logo for the logo image on LinkedIn. Download the image to your computer.

5.	 Add the profile details:
a.	 Upload the logo.

b.	 Add the Tagline—Where Leaders Are Made

http://www.toastmasters.org/resources/brand-portal/design-elements
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6.	 Verify the terms and click “Create page”.

Update your company page
1.	 Once you are redirected to your new page, update the LinkedIn cover image by following these steps:

a.	 �Visit the Toastmasters Resource Library at www.toastmasters.org/resources/brand-portal/design-elements 
and scroll down to the “Social” section.

b.	 Select one of three options for LinkedIn:
i.	 LinkedIn “Cover Photo Burgundy”
ii.	 LinkedIn “Cover Photo Blue”
iii.	 “Editable LinkedIn Cover Template” follow the steps in the document to create a custom cover photo.

c.	 Save your final image and upload to LinkedIn by clicking the edit pencil in the upper right corner of the LinkedIn 
cover image and select upload cover image.

2.	 Update the page details—click the pencil to the right of the page name, under the cover image.

https://www.toastmasters.org/resources/brand-portal/design-elements
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3.	 Update the “About” section with the District’s details.

Let’s get social on LinkedIn
1.	 Engage your audience by posting 

content on your page.
2.	 Add images and graphics to your 

post—stay compliant with the 
Toastmasters brand policy.

3.	 Share videos from the World 
Headquarters Toastmasters 
International page.

4.	 Stay persistent—post at least three 
times a week.

5.	 Share content from the Toastmasters 
International LinkedIn page.

a.	 Visit www.linkedin.com/
company/toastmasters-
international/ to view World 
Headquarters LinkedIn posts.

b.	 To share a post, click the “Share” 
button at the bottom of the post.

http://www.linkedin.com/company/toastmasters-international/
http://www.linkedin.com/company/toastmasters-international/
http://www.linkedin.com/company/toastmasters-international/
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c.	 �When prompted to the share page, click the District’s company page and not the District’s profile. Select the 
page under the toggle at the top of the post as below:

d.	 Write content for your post (optional).
e.	 Click “Post” button to share.

We’re so excited to get social on LinkedIn! Email socialmedia@toastmasters.org with any questions. 
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